
Sims and Clift  Peter J.Eisen

Australian Corporate 

Accounting

Accounting (Barron's)

Accounting Accounting

Examines the creation, expansion, and dissolution of companies with a clear and 

precise explanation of technical issues. The text gives students a strong framework for 

understanding how accountants, or users of accounting information, interact with an 

organisation to make good business decisions.

Barron's Business Review Books  make excellent supplements to college textbooks. 

They are also popular as main texts in adult education courses and business brush-up 

programs. You'll find key business terms defined, important concepts reviewed, and 

pertinent examples of business transactions summarized. 

Nicholas  Eberstadt McCarthy Perreault

Foreign Affairs Basic Marketing

International relations Marketing

On the morning of September 11, 2001, the United States awoke to find itself at war. If 

that much was clear, many other things were not - including the identity and nature of 

the enemy, the location of the battleground, and the strategy and tactics necessary for 

victory.  This collection brings today's most authoritative thinking to bear on these and 

other issues at the heart of the nation's preeminent security challenge

Basic Marketing 17e builds on the foundation pillars of previous editions – the four Ps 

framework, managerial orientation, and strategy planning focus. The Perreault 

franchise was the pioneer of the "four Ps" in the introductory marketing course. The 

unifying focus of Basic Marketing has always been on how to make the marketing 

decisions that a manager must make in deciding what customers to focus on and how 

best to meet their needs

KBS Prof.Dr.Dhori  Kule

Financial  Accounting I Ekonomia  dhe Biznesi
Accounting Economics

Driton  Tali Halit Xhafa - Beshir Ciceri

Integrimi  i Evropes ne  UE Drejtimi  Financiar

Politics Economics/Finance

Driton  Tali Beshir Ciceri    Halit Xhafa

Ekonomia dhe  Industria 

Financiare Drejtimi  Financiar  2

Economics/Finance



Prof.dr. Isak Mustafa   ,,IFK" Gerald Klein

Konferenca e peste 

ndrkombetare  Biznesi dhe 

Punesimi
Dictonary of  Banking

Economics

The Dictonary aims to offer the student a complete 

explanation of specialized banking terminology through clear 

and detailed definitions of over 3000items which are cross-

referenced. It gives broad coverage of financial services 

terminology, and should be an invaluable reference for full, 

part-time and day release banking students who need to 

understand the technicalities and jargon of the banking 

world.

Brian E. Becker,Mark A. Huselid Reuters

The  HR  SCORECARD
An Introduction Foreigng 

Exchange & Money Markets

Human Resources Money Markets

(BARRON'S ) Pavli Qesku

FINANCE & INVESTMENT 

HANDBOOK
Fjalor  Shqip - Anglisht

Economics/Finance Fjalor 

KPMG Ernest & Young

Insurance accounting under 

IFRS
Good Group (International ) Ltd.

Accounting Accounting

Updated to reflect the current investment climate, this large reference volume presents a 

financial dictionary with definitions of of more than 5,000 terms, an analysis of many current 

investment opportunities, guidelines for non-experts on what to look for when reading 

corporate reports and financial news sources, up-to-date dictionary of hundreds of publicly 

traded corporations in the United States and Canada, and a directory listing the names and 

addresses of brokerage houses, mutual funds families, banks, federal and state regulators, 

and other major finacial institutions. 

Three experts in Human Resources introduce a measurment system that convincingly 

showcaseshow HR impacts business performance. Drawing from the authors' ongoing study 

of nearly 3,000 firms, this book describes a seven-step process for embedding HR systems 

within the firm's overall strategy - what the authors describe as an HR Scorecard - and 

measuring its activities in terms with line managers and CEOs will find compelling.

A new concept in financial education training it guides novices through the inticacies of the 

world's wealthiest capital exchange markets. This book sets out to give a clear understading 

of how and why these markets function, and explains the the associated jargon. Readers will 

be able to take a more detailed look at Money Market and Foreign Exchange instruments and 

will be able to examine, in particular, the parameters which must be defined in order to to 

place a value of these instruments, toghether with the basic valuation techniques. 



BELGIAN BANKERS ACADEMY ROGER Claessens

Banking English Ethics, Corporate Values; 
Dictionary Anti-Money Laundering

Prof.dr.Isak Mustafa A&C Black

BIZNESI DHE PUNESIMI BUSSINESS (The ultimate 
Ekonomi Business

McGraw-Hill  Irwin Dennis Swann 

Fundamental Accounting 

Principles
The  Economics  of  Europe

Accounting Economics

With 55 years of success in the principles of accounting 

market, Fundamental Accounting Principles, 20th 

edition by Wild, Shaw and Chiappetta has endured and 

adapted to changes in accounting, technology, and student 

learning styles. Its innovation is reflected in its extensive use 

of small business examples, the integration of new 

technology learning tools, superior end-of-chapter material, 

and a highly engaging, pedagogical design. 

The EU has changed beyond recognition since the "six" 

signed the Treaty of Rome in 1957. It is now a major driving 

force in the economic and social policy of all member states. 

With economic and monetary union becoming a reality, 

Europe is set to maintain that rapid pace of change. Newly 

revised to take in the changes brought about by the EMU, 

this text provides an in-depth study of the economic 

principles underlying the decision to extend the scope of the 

European Community.

HAL  R.  VARIAN Norton Paley 

Microeconomics - Modern 

Treatment

The  Manager's Guide to 

Competitive Marketing 

Strategies
Economics Marketing

For over 20 years Hal Varian's Intermediate Microeconomics 

has given students the most current and complete coverage 

of intermediate microeconomics at an appropriate 

mathematical level. This book includes contemporary case 

studies and examples and relevant coverage of the current 

economic crisis- all in focused, lecture-length chapters.

The ability to think strategically is permating every level of 

successful organizations - particularly among senior 

executives and line managers responsible for maintaining a 

competitive advantage for their products and services. Above 

all, this book is a pragmatic examination of a 21st century 

manager. You will gain practical information about what 

strategy is, how competitive intellegence contributes to 

successful strategies - and how to put it all together.

This book is a one-stop reference and interactive tool covering all aspects of today's world of 

work. Unique, authoritative, and wide-ranging, it offers practical and strategic advice for 

anyone doing business today. Written with a term of world-class writers and editors, its 

essential reading for everyone at work. Fully updated and revised and featuring 30% new 

content.



Gerhard  Gschwandtner Roger  Brooksbank

Sales Questions  That Close 

Every  Deal

HOT  MARKETING, COOL 

PROFITS
Marketing/Negotiation Marketing

It's true: failure to uncover your sales prospect's specific 

needs through effective questioning can kill your closing. 

Sales Questions that Close Every Deal features appropriate, 

friendly, and penetrating questions drawn from top sales 

forces, including AT&T, Blue Cross/Blue Shield, GM, E.F. 

Huton, Isuzo, Paine Webber, and many others. Organized by 

tab for easy access, thhis hands-on resource tells you exactly 

what questions to use for every step in the sales process.

Small business owners and marketing managers must 

generally formulate competitive marketing while being 

saddled with farless - than - competitive budgets. In Hot 

Marketing, Cool Profits, 200 proven marketing ideas help to 

narrow the preception gap between the haves and have-nots. 

Twelve sections cover key areas relevant to small business 

marketers, from outlining a forceful marketing strategy to 

attracting free publicity, increasing marketing creativity. 

Dr.Dimitris  N. Chorafas Power Plays

Managing  Risk in the New  

Economy
Marketing

Risk Management Marketing

Kiefer  Lee. Steve Carter Lipsey & Chrystal

Global Marketing EconomicsThis book addresses contemporary issues in international 

marketing such as climate change and sustainable development, 

service delivery and service quality,technology, strategic branding, 

and building and maintaining relationships. These issues have 

brought about new challenges at both strategic and operational 

levels to organizations of all sizes, and at various stages of 

internationalization. The authors examine the implications of these 

issues and consider how they may be applied to the management 

This fully updated and revised edition provides Economics students 

with a clear and comprehensive introduction to the principles of 

both macroeconomics and microeconomics. The macro section 

include more focus on economic growth and contain a variety of 

global examples including development and the world trading 

system, the Japanese economy, EU monetary and fiscal policies 

and transition economics.

Ross/ Westerfield / Jaffe / Jordan Ross/ Westerfield / Jaffe / Jordan

Core Principles and Applications of 

Corporate Finance
Essentials of Corporate  

Finance
Finance Finance

This book was written to convey the most important corporate 

finance concepts and applications at a level that is approachable to 

the widest possible audience. The concise format, managerial 

context and design, and student-friendly writing style are key 

attributes to this text. This text distills the subject of corporate 

finance down to its core, while also maintaining a decidedly 

modern approach. The well-respected author team is known for the 

clear, accessible presentation of material that makes this text an 

excellent teaching tool.

This book is written to convey the most important concepts 

and principles of corporate finance at a level that is 

approachable for a wide audience. The authors retain their 

modern approach to finance, but have distilled the subject 

down to the essential topics in 18 chapters. They believe that 

understanding the "why" is just as important, if not more so, 

that understanding the "how" especially in an introductory 

course. 

Timothy Doupnik and Hector Perera James Turk & john Rubino

International Accounting The Collapse of the Dollar
Accounting Economics

This book analyzes insights from the biggest power players in 

business on essential topics in today's market. 

Dimitris Chorafas, an internationally recognized expert on risk 

management, predicts a dire end to the rampant uncertainty 

created by credit and market meltdowns that have rocked 

financial institutions and industrial organizations worldwide. 

Chorafas not only sounds the wake-up call, but also provides 

an authoritative blueprint for averting impending financial 

disasters. 



International Accounting can be viewed in terms of 

accounting issues uniquely confronted by companies involved 

in international business. It also can be viewed more broadly 

as the study of how accounting is practiced in each and every 

country around the world, learning about and comparing the 

differences in various accounting methods. International 

Accounting, is unique in its content and is up-to-date with 

relevant material integrated throughout the textbook.

The dollar is in trouble. It has fallen against other currencies 

for the past three years, and now its orderly retreat could 

well become a rout. This spells potential for disaster for the 

American economy - and potential riches for a few smart 

investors. In The Collapse of the Dollar and How to Profit 

from It, financial gurus James Turk and John Rubino show 

how the dollar arrived at this precipice, why it will continue to 

plunge, and how you can profit from the resulting financial 

crisis.

Joel Bessis Mc Donald&Woodbun

Risk Management  in  Banking KEY Account  Management

Risk Management Account  Management

Never before has risk management been so 

important.Now in its third edition, this seminal work by 

Joël Bessis has been comprehensively revised and 

updated to take into account the changing face of risk 

management. 

This book combines thoroughly field-tested knowledge 

delivered in a carefully developed step-by-step format. Both 

the manager and student will be able to build understanding 

and a key account by the end of it.  Based on best practice 

from major companies globally there is no more definitive 

overview of this critical business to business strategy for 

sales and marketing managers and serious students in 

business and marketing. 

John K. Cooley Porter,Simon & Hatherly

CURRENCY WARS-Forging 

Money to Break Economies
Principles of External Auditing

Economics Auditing

The amount of counterfeit money in circulation is unknown, but 

hundreds of millions of bogus U.S dollars are seized each year. Mass 

counterfeiting is not just organized crime, it can also be aggressive 

economic warfare waged by states to destabilize enemy governments, 

and it is reaching epidemic proportions. Forgery provides cash for 

states like North Korea and Iran in their pursuit of weapons - a fact 

publicly unacknowledged, even as fears grow over their nuclear 

ambitions.

This book provides a comprehensive and exacting 

introduction to the principles and practice of external 

auditing. It describes and explains, in non-technical 

language, the nature of the audit function and the principles 

of the audit process. The book covers international auditing 

and accounting standards and relevant statute and case law. 

It explains the fundamental concepts of auditing and takes 

the reader through the various stages of the audit process. 

Saunders-Cornett Graham W. Cosserat

Financial Institutions 

Management
Modern Auditing

Management Auditing

Saunders' and Cornett's Financial Institutions Management 

provides an innovative approach that focuses on managing 

return and risk in modern financial institutions. The central 

theme is that te risks face by financial institutions managers 

and the methods and markets through which these risks are 

managed are becoming increasingly similar whether an 

institution is chartered as a commercial bank, a savings bank, 

an investment bank, or an insurance company.

Modern Auditing has become established as one of the 

leading textbooks for students taking university and 

professional courses in auditing. This extensively revised 

third edition continues to provide the reader with 

comprehensive and integrated coverage of the latest 

developments in the environment and methodology of 

auditing. Aimed at introductory levels of courses in auditing 

at undergraduate, graduate and professional levels, it 

develops the auditing process in a logical and sequential 

manner.

Ian.P.Buckingham Michael  R.Baye

BRAND ENGAGEMENT
Managerial Economics and 

Business Strategy
Marketing Economics



The branding landscape is dominated by marketers, the promise makers the people 

who commission the neon lights and the funky adverts. In our consumer society brands 

have become and obsession. But an often forgotten fact is that the people who make 

or break brands are the employees, the promise guardians. The core hypothesis of this 

book is that individuals within organizations who are committed to winning the brand war 

should focus most of their time on ensuring that their people are authentically engaged 

with the brand.

Baye's Managerial Economics and Business Strategy remains the best-selling 

managerial textbook in which it continues to provide students with the tools from 

intermediate microeconomics, game theory, and individual organization to make sound 

managerial decisions. Baye is known for its real-world examples, frontier research, 

inclusion of modern topics not found in other managerial books, as well as balanced 

coverage of traditional and modern microeconomic tools.

Seth Godin Robert W.Emerson,J.D.

Tribes Business Law
Social Business
A tribe is any group of people, large or small, who are connected to one another, a 

leader, and an idea. For millions of years, humans have been seeking out tribes, be 

they religious, ethnic, economic, political, or even musical. Now the internet has 

eliminated the barriers of geography, cost and time. All those blogs and social 

networking sites are helping existing tribes get bigger. But more important, they're 

enabling conuntless new tribes to be born. And so the key question: Who is going to 

lead us?

Business Law  focuses on the importance of legal theory in the everyday business 

world, explaining such subjects as tort responsibility, government regulations, contracts, 

environmental law, product liability, consumer protection, and international law, among 

many other topics. Also discussed in detail are the legal aspects partnerships, 

franchises, and corporations, and special topics that include business crimes, property 

as a legal concept, intellectual property, and similar pertinent topics. 

Ideas With Impact Simon Anholt

Harvard Business Review on 

Managing Projects
Competitive Identity

General Management Management

From the preeminent thinkers whose work has defined an entire field to the rising stars 

who will redefine the way we think about business, here are the leading minds and 

landmark ideas that have established Harvard Business Review as required reading for 

ambitious business people in organizations around the globe.This bestselling series 

brings today's managers and professionals the latest insights they will need to stay 

competitive in a fast-moving world.

Ever since Simon Anholt coined the phrase "Nation Branding" a decade 

ago, there has been more and more interest in the idea that countries, 

cities and regions can build and manage their brand images. For the first 

time in this authoritative new book, Anholt shares his insights and unique 

experience in the field, and shows in detail what countries, cities and 

regions can do to build and sustain their competitive identity .


